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Logos & Messaging 8x8 Logo usage

The 8x8 logo is our primary brand 
mark. It represents our company and 
it is how our customers identify our 
products and services. 
The 8x8 logo should work across all 
media. The style you choose will 
depend on the environment in which 
the logo appears.

The logo is always by itself
and never appears
with a tagline



Logos & Messaging 8x8 Logo usage don’ts

8X8



Logos & Messaging X Series 

x-series

X series

X-series

X-Series

x series

x-Series

X Series lockup

X SeriesPrimary 

Secondary
The experience is 
everything line is not a 
formal part of the X 
Series logo lockup but 
it can be incorporated 
if desired and as space 
allows

Typing do Typing don’ts



Logos & Messaging X Series plan logos 

Usage
Use these logos when displaying the X 
Series plans  visually.

In copy, refer to them as X2, etc., in 
the proper typeface.



Approved messagingLogos & Messaging



Roboto Slab Reg
Title case
Size 11

One space

Open Sans Reg
Capped
Size 11

Logos & Messaging Messaging



When messaging is 
stacked, make sure 
the Xs line up

Logos & Messaging Messaging



Color

- Color palette
- Color specifications
- Color proportions

 



Color Color specifications 

Black
#121111
R18 G17 B17
C73 M67 Y66 K83

Red
#E52920
R229 G41 B32
C6 M98 Y100 K1

Dark gray
#76787b
R118 G120 B123
C56 M46 Y44 K10

Medium gray
#D9D9D5
R217 G217 B213
C14 M10 Y13 K0

Light gray
#F1F3F4
R241 G243 B244
C4 M2 Y2 K0

Primary

Neutrals

Accent

White
#FFFFFF
R255 G255 B255
C0 M0 Y0 K0

Purple
#554B6A
R85 G75 B106
C72 M73 Y36 K20

Dark Red
#9A2126
R154 G33 B38
C26 M98 Y91 K23

New teal
#00B5B5
R0 G181 B181
C75 M3 Y34 K0

Light purple
#C69BD1
R198 G155 B209
C21 M42 Y0 K0

Slate
#5F8AA0
R95 G138 B160
C56 M24 Y11 K34

Secondary



Color Color proportions

High prominence Low prominence 

Primary SecondaryNeutrals

Our primary colors are black, red and 
white. Our secondary colors may be 
used to support our primary colors 
but are used sparingly to bring a pop 
of color when required. 

Accents



Typography

- Primary fonts
- Secondary fonts
- Font usage example print
- Font usage example web
- Type case and punctuation
- Type and color
- CTAs and buttons

 



Typography Primary fonts

Roboto Slab is a contemporary serif 
that helps communicate in a human, 
approachable manner. 

Use Roboto Slab as the lead typeface 
for headlines when introducing 
ourselves and when speaking to our 
existing customers.

Open Sans is a clean and legible font 
used for subheads and body copy.

 



Typography Secondary fonts for select applications

Applications Typeface Style

Website

Email

Presentation 
Deck 

Image

Text

Image

Text

Headlines
Roboto Slab 
Subhead
Open Sans

Body Copy
Open Sans 

Headlines
Roboto Slab 
Subhead
Open Sans 

Body
Arial

Calibri

Regular

Regular

Regular

Regular

Regular

Regular



Typography Font usage: print 8.5 x11

Headline Roboto Slab Reg
Size: 73pt Tracking: 0 Leading: 80

Subhead Open Sans Reg
Size: 22pt Tracking: 0

Body copy Open sans Reg
Size: 11 pt Tracking: 0 Leading: 16



Typography Font usage: web Homepage hero 1400x550 

Headline Roboto Slab Reg
Size: 55 pt Tracking: 0
Leading: 64

Subhead Open Sans Reg
Size: 28 pt Tracking: 0

Centered headlines and subheads on homepageS 



Typography Type case and punctuation

Type case

Headlines: sentence case 
Subheads: sentence case
Title case may only be used when titling an ebook, 
webinar or white paper. 

Punctuation

Headlines: Single sentence headlines should not 
have a period. However question marks and 
exclamation points may be used when needed.

Subheads: all subheads should use proper 
punctuation.

Use of ampersands: “&” vs “and”: 
spell out the word “and,” unless an ampersand “&” 
is absolutely required

Use of “and” for emphasis: when writing out 
features (in body copy only) you can underline and 
for emphasis. Please don’t use all caps. 

Headlines
Sentence case
no periods

Subheads
Sentence case
with periods



Typography Type and color

Primary white background
Black headline
Red subhead
Black body copy

 

Primary black background
White headline
Red subhead
White body copy

 



Typography CTAs and buttons

Solid Red
Use on a photograph or white or 
black background. No drop shadow

Outline photography 
to be used on photography or 
on a black background

CTAs Open Sans Bold
CTAs should be uppercase and 
set in Open Sans Bold.
Do not use punctuation. 
If a CTA is included within a 
sentence or paragraph, match 
the case of that sentence. 

 

Outline black 



Photography

- Overview
- Examples
- Treatments

 



Photography Overview and examples

The New way of communicating photography https://drive.google.com/open?id=1lwCs9-15ZUGLSGKJv828C-IhA-tOYYSR

 

The new way of communicating
The world of business communications and 
collaboration is changing. 8x8 is driving 
that change and the photography we use 
should reflect that.  People are actively 
engaging throughout the day on video and 
teleconference through their phones, 
tablets, computers and video conference 
monitors.

Select photos that catch people in these 
moments. Photos should feel candid and 
real–not posed. 

https://drive.google.com/open?id=1lwCs9-15ZUGLSGKJv828C-IhA-tOYYSR


Photography Retail Examples

Retail 
Retail imagery should reflect the modern 
shopping experience where consumers are 
using their phones or tablets to engage in 
omni-channel shopping. 

Retail photography https://drive.google.com/open?id=1XIM02h8Fx19D__tjTNO_A8Yo-p6_m9U_

 

https://drive.google.com/open?id=1XIM02h8Fx19D__tjTNO_A8Yo-p6_m9U_


Photography Treatment

Always use the X pattern treatment 
on images with a high-profile 
placement such as advertising, web 
headers, email headers, ebook and 
white paper covers. 

Please don’t put X treatment over 
faces.

This treatment can be used on the 
left or the right. 

Note: some images may need a 
10-20% black overlay in order for 
type to be legible 



Photo X pattern https://drive.google.com/open?id=1w80IOMRsEpAPbNbNld0nh7Nyr_Qhe2o-

1. In photoshop, paste the pattern as ‘pixels’ from Ai
2. Select ‘Screen’ at 66% opacity
3. Grab a large, soft brush and erase leaving one 

corner and side in tact.

For lighter images, use a black 
multiplied layer at 10-20% 
opacity

Photography Treatment 

https://drive.google.com/open?id=1w80IOMRsEpAPbNbNld0nh7Nyr_Qhe2o-


Graphical Elements

- Background graphics

 



Graphical Elements Background graphics

Black X pattern https://drive.google.com/open?id=1ULMHP3iHXUrqXuXTivMc6k5o6iAYQWtl

Black X background pattern
To be used for footers for data 
sheets, white papers, brochures and 
backgrounds for trade shows walls

Either the white or the red logo  
can be used on the black X 
background pattern

https://drive.google.com/open?id=1ULMHP3iHXUrqXuXTivMc6k5o6iAYQWtl


Graphical Elements Background graphics

White X background https://drive.google.com/open?id=1OdI30ARWigrb3dz0b-yxRiniTmHVKrqs

White X background Can be used as a 
design element on the pages where you 
have a lot of white space. Should sit at 
the bottom either on the right or left. 

When using with an 8x8 logo, always 
place logo  in the opposite corner. Can 
be used with red or black logo

Example applications:
● Slides
● Business cards
● Print collateral 

https://drive.google.com/open?id=1OdI30ARWigrb3dz0b-yxRiniTmHVKrqs


Iconography

- Iconography
- Infographics

 

To come



Iconography Example

Icon library  https://drive.google.com/open?id=1TjZkk2kUqpa8TTtQrLPs_JgkM3NlpOzG

 

https://drive.google.com/open?id=1TjZkk2kUqpa8TTtQrLPs_JgkM3NlpOzG


Partner Co-brand

- Partner co-brand
- Banners
- Email
- Landing pages
- Social

 



Partner Co-brand Banner ads

Logo placement: The 8x8 logo in 
co-branded banners should have equal 
or greater weighting to the partner 
logo. 

The specifics of logo placement will 
vary by the banner aspect ratio. 

Create a clean area adjacent to the 
CTA for placement of the partner logo.

Photography: Partner banner ads do 
not receive the translucent X pattern 
treatment over photography.

Partner 
Logo

Partner 
Logo

No X pattern 
treatment over 
photography

Partner 
Logo



Partner Co-brand Email

Logo placement: The 8x8 logo sits in 
the header area. The partner logo is 
specified for the email footer.

Photography: Partner email headers 
do not receive the translucent X 
pattern treatment over photography.

No X pattern 
treatment over 
photography

Partner logo 
placement area



Partner Co-brand Landing pages

Logo placement: The 8x8 logo sits in 
the top left of the header area. The 
partner logo is specified for the top 
right  of the header.

Partner logos should never be larger 
or more  prominent than the 8x8 logo.

Photography: Partner email headers 
do not receive the translucent X 
pattern treatment over photography.

No X pattern 
treatment over 
photography



Partner Co-brand Social

Logo placement: The 8x8 logo sits in 
the bottom footer area of the social 
card. The partner logo is specified for 
the bottom right.

Partner logos should never be larger 
or more  prominent than the 8x8 logo.

Photography: Partner social cards do 
not receive the translucent X pattern 
treatment over photography.

No X pattern 
treatment over 
photography

Partner logo 
placement area

Partner Logo



Partner Co-brand Additional examples

Logo placement: The 8x8 and partner 
logos should be placed in the header 
area of the document. The 8x8 logo to 
the left of the partner logo.

Partner logos should never be larger 
or more  prominent than the 8x8 logo.



Templates

- Email headers
- Email templates
- Data sheet

 



Email header 600x249Templates 

Email headers https://drive.google.com/open?id=1N-uMAn5BCgRJwdM1NyMP0ssLPc1ADzu8

Headline Roboto Slab Reg
Size: 34 pt Tracking: 0
Leading: 40

Subhead Open Sans Reg
Size: 17 pt Tracking: 0

Type on emails is 
left justified

https://drive.google.com/open?id=1N-uMAn5BCgRJwdM1NyMP0ssLPc1ADzu8


Email Templates 

EventsContent promotion - CTA

Newsletter
Complete email template document: https://drive.google.com/drive/u/0/folders/19SGx37rwbDqh3sbe3VMdlHSR_pg32kO9?ogsrc=32

https://drive.google.com/drive/u/0/folders/19SGx37rwbDqh3sbe3VMdlHSR_pg32kO9?ogsrc=32


Data sheet Templates 

Data sheet template  https://drive.google.com/open?id=18bWGTkLO6Ib1xm8vUp7Ok3K3ipB8EGBE

 

https://drive.google.com/open?id=18bWGTkLO6Ib1xm8vUp7Ok3K3ipB8EGBE


White paperTemplates 

White paper template  https://drive.google.com/open?id=1ad7GCJslQPXNjLl0wN77IxUJeU0ZN9t-

 

https://drive.google.com/open?id=1ad7GCJslQPXNjLl0wN77IxUJeU0ZN9t-


Examples



Data sheet: X SeriesExamples 



White paper: Your PBX is Killing Your BusinessExamples 



eBook/Magazine: RetailExamples 



NYSE signageExamples 

NYC Subway

Times Square

NYSE

Silicon Valley



Experience tour collateralExamples 



Experience tour collateralExamples 



EmailsExamples 



Digital banners: Move to the Cloud CampaignExamples 



Animated digital banners: Move to the Cloud Campaign Examples 



Enterprise Connect Experience



Internal Posters



The end


