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Logos & Messaging

The 8x8 logo is our primary brand
mark. It represents our company and
it is how our customers identify our
products and services.

The 8x8 logo should work across all
media. The style you choose will
depend on the environment in which
the logo appears.

The logo is always by itself
and never appears
with a tagline

8x8 Logo usage

Clear Space

2x

Variations

8x8

One Color

8x8

Reversed (for color backgrounds)

8x8

Black & White
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Logos & Messaging 8x8 Logo usage don’ts

Communications 8 8 Such. i
Cloud Global Cloud/Communications

8x8



Logos & Messaging

Primary

Secondary

The experience is
everything line is not a
formal part of the X
Series logo lockup but
it can be incorporated
if desired and as space
allows

X Series

X Series lockup

X Series

X Series

The experience is everything

Series

Series

The experience is everything

Typing do

X Series

Typing don’ts

X sdfries x-Sgries
X-Sgries x-sefies
X-sgries x sefies

8x8



Logos & Messaging X Series plan logos

Usage
Use these logos when displaying the X
Series plans visually.

In copy, refer to them as X2, etc., in
the proper typeface.

8x8



Logos & Messaging

Approved messaging

Cloud X Phone X Chat X Video

One Cloud Solution

Phone X Meetings
Collaboration X Contact Center

Cloud Phone X Meetings
Collaboration X Contact Center

One Cloud Solution

Employee X Customer
Phone X Meetings
Collaboration X Contact Center
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Logos & Messaging Messaging

Roboto Slab Reg Open Sans Reg
Title case Capped
Size 11 Size 11

Cloud X Phone X Chat X Video

One space

8x8



Logos & Messaging Messaging

Phone X Meetings
Collaboration X Contact Center

eeeeeeeeeeeeeeee
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- Color palette
- Color specifications
- Color proportions

Color
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Color Color specifications

Primary
Black Red
#121111 #E52920
R18 G17 B17 R229 G41 B32
C73 M67 Y66 K83 C6 M98 Y100 K1
Neutrals
Dark gray Medium gray Light gray White
#76787b #D9D9D5 #F1F3F4 H#FFFFFF
R118 G120 B123 R217 G217 B213 R241 G243 B244 R255 G255 B255
C56 M46 Y44 K10 C14 M10 Y13 KO C4 M2Y2KO CO MO YO KO
Secondary
Dark Red Purple
#9A2126 #554B6A
R154 G33 B38 R85 G75 B106
C26 M98 Y91 K23 C72 M73 Y36 K20
New teal Slate Light purple
#00B5B5 #5F8AAQ #C69BD1
RO G181 B181 R95 G138 B160 R198 G155 B209
C75 M3 Y34 KO C56 M24 Y11 K34 C21 M42 YO KO

8x8



Color

Our primary colors are black, red and
white. Our secondary colors may be
used to support our primary colors
but are used sparingly to bring a pop
of color when required.

High prominence

Color proportions

Low prominence

Primary

Neutrals

Secondary

Accents

8x8



- Primary fonts

- Secondary fonts

- Font usage example print
- Font usage example web

- Type case and punctuation
- Type and color

- CTAs and buttons

Typography



Typography

Roboto Slab is a contemporary serif
that helps communicate in a human,
approachable manner.

Use Roboto Slab as the lead typeface
for headlines when introducing
ourselves and when speaking to our
existing customers.

Open Sans is a clean and legible font
used for subheads and body copy.

Primary fonts

Hi, I'm Roboto Slab.
I'm used for headlines

And I'm Open Sans.
I'm used for subheads
and body copy.

8x8



Typography Secondary fonts for select applications

Applications Typeface Style
Website Image Headlines Regular
Roboto Slab
Subhead Regular
Open Sans
Text Body Copy Regular
Open Sans
Email Image Headlines Regular
Roboto Slab
Subhead Regular
Open Sans
Text Body Regular
Arial
Presentation Calibri

Deck

8x8



Typography

Headline Roboto Slab Reg
Size: 73pt Tracking: O Leading: 80

Subhead Open Sans Reg
Size: 22pt Tracking: 0

Body copy Open sans Reg
Size: 11 pt Tracking: O Leading: 16

Font usage: print 8.5 x11

This 1s a
headline
example

And this is a subhead example.

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullam-
co laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla

8x8
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Typography

Headline Roboto Slab Reg
Size: 55 pt Tracking: 0
Leading: 64

Font usage: web Homepage hero 1400x550

Centered headlines and subheads on homepage$

f

<

\ ‘
n example-of a h‘\ﬁine

\in a homepage hero [’

And this is a example of a subhead.

Subhead Open Sans Reg
Size: 28 pt Tracking: 0

8x8



Typography

Type case

Headlines: sentence case

Subheads: sentence case

Title case may only be used when titling an ebook,
webinar or white paper.

Punctuation

Headlines: Single sentence headlines should not
have a period. However question marks and
exclamation points may be used when needed.

Subheads: all subheads should use proper
punctuation.

Use of ampersands: “&” vs “and”:
spell out the word “and,” unless an ampersand “&”
is absolutely required

Use of “and” for emphasis: when writing out
features (in body copy only) you can underline and
for emphasis. Please don’t use all caps.

Type case and punctuation

Headlines

Sentence case \ T \ ]_S ],S \ n examp Of a

no periods

Subheads
Sentence case
with periods

lﬁmine

8x8



Typography Type and color

Primary white background
Black headline

Red subhead

Black body copy

This 1s an
example of
color and type

And this is a subhead example.

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullam-
co laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla

8x8

Primary black background
White headline

Red subhead

White body copy

This 1s an
example of
color and type

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullam-
co laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla

8x8



Typography

CTAs Open Sans Bold

CTAs should be uppercase and
set in Open Sans Bold.

Do not use punctuation.

If a CTA is included within a
sentence or paragraph, match
the case of that sentence.

CTAs and buttons

Solid Red

Use on a photograph or white or
black background. No drop shadow

Outline photography
to be used on photography or
on a black background

CTA

Outline black

“Why | ditched my on-premise ‘

8x8 Webinar:

Customer perspectives on,

PBX for the cloud.”

Tuesday, May 22
2pm ET/11am PT .

REGISTER

Wi, "~ \

\ 5
1S 1S @n exampLEof a In'mine
h -
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Photography
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Photography Overview and examples

The new way of communicating

The world of business communications and
collaboration is changing. 8x8 is driving
that change and the photography we use
should reflect that. People are actively
engaging throughout the day on video and
teleconference through their phones,
tablets, computers and video conference
monitors.

Select photos that catch people in these

moments. Photos should feel candid and
real-not posed.

The New way of communicating photography https://drive.google.com/open?id=1IwCs9-15ZUGLSGKIv828C-IhA-tOYYSR 8x8


https://drive.google.com/open?id=1lwCs9-15ZUGLSGKJv828C-IhA-tOYYSR

Photography Retail Examples

Retail

Retail imagery should reflect the modern
shopping experience where consumers are
using their phones or tablets to engage in
omni-channel shopping.

Retail photography https://drive.google.com/open?id=1XIM02h8Fx19D__tiTNO A8Yo-p6_m9U 8x8



https://drive.google.com/open?id=1XIM02h8Fx19D__tjTNO_A8Yo-p6_m9U_

Photography Treatment

Always use the X pattern treatment
on images with a high-profile
placement such as advertising, web
headers, email headers, ebook and
white paper covers.

Please don’t put X treatment over
faces.

This treatment can be used on the
left or the right.

Note: some images may need a
10-20% black overlay in order for
type to be legible

8x8



Photography Treatment

-

Photo X pattern

Layers

O Kind
In photoshop, paste the pattern as ‘pixels’ from Ai ikt ~ ORRCHN; o6
Select ‘Screen’ at 66% opacity Lock: B ¢ b DY @ Fil 10

Grab a large, soft brush and erase leaving one
corner and side in tact.

I
o 1;';; X pattern

o 1] Rectangle 1

o ‘ Background

https://drive.google.com/open?id=1w80I0MRSEpAPbNbNIdOnh7Nyr_Qhe2o-

For lighter images, use a black
multiplied layer at 10-20%
opacity

Layers

£ Kind @ e'T o "

Multiply ~ | Opacity: 18%

Lock $ Ooa

g

o Rect; 1
13, Rectangle

o il [moia

Fill: 10

8x8


https://drive.google.com/open?id=1w80IOMRsEpAPbNbNld0nh7Nyr_Qhe2o-

Graphical Elements
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Graphical Elements Background graphics

Black X background pattern

To be used for footers for data
sheets, white papers, brochures and
backgrounds for trade shows walls

Either the white or the red logo
can be used on the black X
background pattern

Black X pattern https://drive.google.com/open?id=1ULMHP3iHXUrgXuXTiviMcbk506iAYQWtI 8x8


https://drive.google.com/open?id=1ULMHP3iHXUrqXuXTivMc6k5o6iAYQWtl

Graphical Elements Background graphics

White X background Can be used as a
design element on the pages where you
have a lot of white space. Should sit at
the bottom either on the right or left.

When using with an 8x8 logo, always
place logo in the opposite corner. Can

be used with red or black logo

Example applications:

. Slides
. Business cards
. Print collateral

White X background https:

8x8


https://drive.google.com/open?id=1OdI30ARWigrb3dz0b-yxRiniTmHVKrqs

oooooooooooo

lconography
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https://drive.google.com/open?id=1TjZkk2kUqpa8TTtQrLPs_JgkM3NlpOzG

- Email
- Landing pages

Partner Co-brand

8x8



Partner Co-brand

Logo placement: The 8x8 logo in
co-branded banners should have equal
or greater weighting to the partner
logo.

The specifics of logo placement will
vary by the banner aspect ratio.

Create a clean area adjacent to the
CTA for placement of the partner logo.

Photography: Partner banner ads do
not receive the translucent X pattern
treatment over photography.

Banner ads

Cloud Phone Chat Video
= All together better

One Cloud Solution.
Cloud X Phone X Chat X Video

Partner
X Logo

Cloud =
Phone

No X pattern
treatment over
photography

Chat

Video

= Work like
never before

8x8



Partner Co-brand

Logo placement: The 8x8 logo sits in
the header area. The partner logo is
specified for the email footer.

Photography: Partner email headers
do not receive the translucent X

pattern treatment over photography.

Email

No X pattern
treatment over
photography

Your PBX i1s

Killing Your
Business

As your company changes and grows —and as your customers
demand more —you’ll need more from your communications system.

Getting greater functionality from your hardwired PBX is a losing
proposition. And the more you invest in this system, the further
you're likely to fall behind.

The cloud solution from 8x8 delivers phone, video, meetings,
messaging and collaboration capabilities that meet the evolving
needs of your employees and with reduced plexity

and lower TCO.

To learn more about whether your business is ready for a switch,
read the white paper, 5 Reasons to Ditch Your PBX for the Cloud.

DOWNLOAD NOW

Partner logo

placement area

PARTNER NAME
Partner Address
Contact Information

User Agreement  Privacy

8x8



Partner Co-brand Landing pages

Logo placement: The 8x8 logo sits in

the top left of the header area. The

partner logo is specified for the top 8x8 Partner Logo Here
right of the header.

Partner logos should never be larger

or more prominent than the 8x8 logo. YourPBX is

Photography: Partner email headers kllh_ng your

do not receive the translucent X No X pattern business

pattern treatment over photography. treatment over 5 Reasons to Ditch PBX for the
photography

While on the surface your traditional PBX may seem quite functional,
there’s a good chance that it's a real risk to your business--and the
longer you hold onto it, the greater the potential risks and costs.

This free white paper explains the top 5 reasons why businesses are
leaving their PBXs behind and moving to the cloud.

Download the white paper to learn why businesses are switching
and the benefits they gain, such as:

Scaling communications as your business grows or changes

Enabling your mobile workforce Read the White Paper

Maintaining communications uptime during unforeseen

events and natural disasters Vol

Insights into your live customer interactions Your Name

Business email address”
As an extra bonus, this white paper also includes a checklist for Business Email
assessing cloud communications providers. —
Company*
Get started today!

Company

Title*
Title

Read White Paper

8x8



Partner Co-brand

Logo placement: The 8x8 logo sits in
the bottom footer area of the social
card. The partner logo is specified for
the bottom right.

Partner logos should never be larger

or more prominent than the 8x8 logo.

Photography: Partner social cards do
not receive the translucent X pattern
treatment over photography.

Social

No X pattern
treatment over
photography

Your PBX is
killing your
business

GET THE'WHITE PAPER
—

Partner Logo

Partner logo
placement area

8x8



Partner Co-brand

Logo placement: The 8x8 and partner
logos should be placed in the header
area of the document. The 8x8 logo to
the left of the partner logo.

Partner logos should never be larger
or more prominent than the 8x8 logo.

Additional examples

BRIDG3POINT3

The experience is everything

Although the majority of believe customer is key to their success, very few have
a communications infrastructure that enables best-in-class customer interactions. Many enterprises
today have on-premise, siloed point solutions for voice, contact center, collaboration, and conferencing.
8x8 changes this paradigm with X Series.

X Series transforms the customer experience by enabling customers and employees to interact in one system of engagement.
Enterprises can now optimize valuable moments of engagement with one set of data in one system of intelligence. The resuits
are faster time to resolution at a lower cost and a better experience for customers and employees.

Witha single, unified c lution,y the tools they need collaborate
d ligent, easy o platform
allows you to move at the speed of employee and customer expectations,leading to less churn and more revenue.

WAVE 1 ‘WAVE 2 ‘WAVE 3
All Customer & Employee Interactions
—
Contact Center

Telephony
" s

E K Lower TCO K Even Lower TCO

Video Conferencing % Productivity Increases % RevenueAcceleration

‘One System of Intelligence

One System of
Engagement

The 3rd Wave of enterprise communications brings the power we have s consumers to
the business creating one system of engagement and in turn, one system of intelligence,

Xis

« An easy transition from collaboration to phone to meeting

* Full context with every live interaction

+ Centralized team messaging with all collaboration platforms
+ Data analytics on every employee and customer interaction
* Supervisor enablement and agent feedback

* Intelligent interaction between employees and customers

For more information, call 833-240-BPT3, or visit https://www.bpt3.net/

[@9)
Alistate.

Voted #1 by
industry experts

For more information, call 1-866-835-2979 or visit 8x8.com

@
Alistate

Allstate agents trust
8x8 for business
phone service

Affordable * Reliable * Advanced

848 delivers the latest in reliable VolP technology for
all of your business phone service needs.

Get the business phone system that is 100% compliant
with Allstate requirements!

@,  Save big money
' Get voicemail, local and long-distance service.
Special low pricing for Allstate Agents.

ff, eAgentintegration
eAGEN  |ntegrated with Allstate eAgent to help you
serve your clients better and sell more.

Route calls easily

Use 8x8's Automated Attendant to route calls
professionally and rollover calls to Allstate
HQ after hours.

X



- Email headers
- Email templates
- Data sheet

Templates
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Templates Email header 600x249

Type on emails is
left justified

Headline Roboto Slab Reg

This is an
email headline
Subhead Open Sans Reg And this is an email subhead.

Size: 17 pt Tracking: 0

This is an
email headline

And this is an email subhead.

Email headers https://drive.google.com/open?id=1N-uMAn5BCgRIwdM1NyMPOssLPc1ADzu8

¢

This is an
email headli

And this is an email subhea

8x8


https://drive.google.com/open?id=1N-uMAn5BCgRJwdM1NyMP0ssLPc1ADzu8

Templates Email

Headline lorem
ipsum dolor sit

amet consectetur

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Donec sed vulputate erat. Etiam vel eros vitae
sapien condimentum euismod. Sed porttitor
scelerisque ligula, sed maximus ipsum

+ Cras ullamcorper lectus eget nunc pellentesque.

+ Donec sed vulputate erat etiam vel eros vitae
sapien condimentum euismod lorem

* Donec sed vulputate erat

Headline lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sed vulputate
erat. Etiam vel eros vitae sapien condimentum euismod.Sed porttitor

scelerisque ligula, sed maximus ipsum volutpat sit amet

CTA LOREM >

8x8 ®

Legalorem psum dolor it amet co

ing it Danec sed wipuate erat

Content promotion - CTA

8x8

Headline lorem
ipsum dolor sit
amet consectetur

Headline lorem
ipsum dolor sit
amet consectetur

Headline lorem
ipsum dolor sit
amet consectetur

Headline lorem
ipsum dolor sit
amet consectetur

Events

8x8

Headline lorem
ipsum dolor

Headline lorem ipsum dolor sit amet
consectetur sed

Headline lorem Headline lorem
ipsum dolor sit ipsum dolor sit
amet consectetur amet consectetur

Newsletter
Complete email template document: https://drive.google.com/drive/u/0/folders/19SGx37rwbDgh3sbe3VMdIHSR pg32k09?0gsrc=32

8x8


https://drive.google.com/drive/u/0/folders/19SGx37rwbDqh3sbe3VMdlHSR_pg32kO9?ogsrc=32

Templates

Data sheet template https:

Data sheet

8x8

Headline Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut -~
enim ad minim veniam, quis nostrud exercitation ullamco laboris Lorem 1psum
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor Bullet header

in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim id est laborum.

+  Bullet Lorem Ipsum sit amet
*  Bulletincididunt ut labore

*  Bullet cillum dolore eu fugiat

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut Bulletheadey
enim ad minim veniam, quis nostrud exercitation ullamco laboris +  Bullet Lorem Ipsum sit amet
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor S BUllet Inddduntutlabore
in reprehenderit in voluptate velit esse cillum dolore eu fugiat i "
nulla pariatur. Excepteur sint occaecat cupidatat non proident, + Bullet cillum dolore eu fugiat
sunt in culpa qui officia deserunt mollit anim id est laborum. +  Bullet Lorem Ipsum sit amet

B N ~ 5 Bullet header
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris +  Bullet commodo consequat. Duis
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor
in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident,
suntin culpa qui officia deserunt mollit anim id est laborum.

+  Bullet labore et dolore magna

*  Bullet cillum dolore eu fugiat
+  Bullet Excepteur sint occaecat

Speech Setup PEP— — o
P .
o st Pt
Jro——
Jr—

=
S — o\

Jrn—

Specchdiscovery

Offce « vital  meeting - deskiop «  moble - experence number + account extenion + e« vitial + rubers

For more information, call 1.866.879 7 or visit 8x8.com

drive.google.com/open?id=18bWGTkLO61bIxm8vUp70k3K3ipBEEGBE

8x8

Headline Lorem ipsum dolor sit amet consectetur adipiscing elit

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat. consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore

Header centered Lorem Ipsum:

Body header Body header

Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor ut adipiscing elit, sed do eiusmod tempor ut
labore et dolore. labore et dolore..

Body header Body header

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor ut
labore et dolore. Lorem ipsum dolor sit
Body header amet, consectetur

Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor ut

labore et dolore.

For more information, call 1.866.879.8647 or visit

ous ot @
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https://drive.google.com/open?id=18bWGTkLO6Ib1xm8vUp7Ok3K3ipB8EGBE

White paper template htt

Templates

Title Lorem
Ipsum Dolor
Sit Amet

Subhead Lorem ipsum dolor
Sit amet

3. Lorem ipsum dolor sit amet,
consectetur adipiscing elit, do
eiusmod tempor incididunt.

i i vria, 4 75 exeraton Wl 401 v .

Saua qus resd

i v, s ex st e b 1

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.

White paper

Lorem ipsum dolor sit amet, consectetur

hames o v
i dr st . vy
sty seddo ey st

hames e e e gt u sbor ¢ dlore magna
550 do e emer sk amet. mmmmpm,—wm
ot e it o abor G

Lorem ipsum dolor sit amet,consectetur

vt

1. Lorem ipsum dolor sit amet,

Retrudexrctaton ameo abons s o

m door st amet,consece Lrem psum dolrsitamt consctetur

elit, sed.

st conseceu adpscng i, sed do T
o ampor acadunt  abors o dolors g it sed do o

Saping i sed o o e

ncgune o st ors o s, Ut
em g dlr s ame corsecer

Sipiing i, sed do o o

Incticunt o avrs o dors g s

o ad s, o s rtston

ames o i Lvem e 6l

4. Lorem ipsum dolor sit amet,
consectetur adipiscing.

e grum i
.m,mmmummwwmm
& aor et dlor magra s, U i a3

conecter agpcing it sed doeusmod

Lo prum dolsit ot cosacttu
sapecr

2. Lorem ipsum dolor sit amet,
consectetur adipiscing.

= s
Saprengen.

Gienm s i i 408 s

oo o e
i

magna

Snmos empar st ort et

s nosio.

ey

addo
s hmpor e ore Gt

Lorem psum dlo st amet. corsecetr

ke

magna i

o enectaton hames o o
shus. Ut s i v, s s

s ampor nddunt o abore st dooce.
e

5. Lorem ipsum dolor sit amet,
consectetur adipiscing elit, do
eiusmod tempor incididunt.

conacttsr 5
e st ot

proie

o tampr it u obor o Gore

proie u .

g 3 Ut enim s i v qus Hames o i o Lorem o

s

adping . sed do etsmod empor e

sit amet, consectetur

S e e, 305 o5 xS b

, e
eiusmod tempor incididunt
utlabore et dolore magna.

lor st amt. conecatr scpECg it 220 60
o tampr it u bors o Gt

drive.google.com/open?id=1ad7GCIsIQPXN]LIOWN771xUJe UOZNIt-

o i v, hsird exerctaton o abrs s 0.
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Data sheet: X Series

8)(8 Series

The experience is everything

Although the majority of businesses believe customer experience is key to their success, very few have a
communications infrastructure that enables best-in-class customer interactions. Many enterprises today have
on-premise, siloed point solutions for phone, video meetings, collaboration, and contact center. 8x8 changes this
paradigm with X Series.

X Series transforms the customer experience by enabling customers and employees to interact in one system
of engagement. Enterprises can now optimize valuable moments of engagement with one set of data in one
system of intelligence. The results are faster time to resolution at a lower cost and a better experience for
customers and employees.

WAVE 1 WAVE 2 WAVE 3
On-Premise Point Cloud Products One Cloud Engagement Solution

A1 Employee and Customer Interactions

—

Collaboration One System of intelligence
Contact Center
Contact
Telephon
i Meetings
Video Conferencing B S AR

The 3rd Wave of enterprise communications brings the power we have as consumers to the business creating
one system of engagement and in turn, one system of intelligence. With a single cloud engagement solution,
you can now arm employees with the tools they need to communicate, collaborate and access the organization's
most valuable data and experts in one intelligent, easy to manage solution. One engagement platform allows
you to move at the speed of employee and customer expectations, leading to less churn and more revenue.

Xis
* An easy transition from collaboration to phone to video
Full context with every live interaction
+ Centralized team messaging with all collaboration platforms
Data analytics on every employee and customer interaction
Supervisor enablement and agent feedback
Intelligent interaction between employees and customers

For more information, call 1.866.879.8647 or visit 8x8.com

8x8 Series

It's all about the X

X is a series of plans that have increasingly powerful engagement capabilities. Each X in the series builds
on the previous plan. X2 and X4 deliver a superior employee experience. This single solution for voice, chat,
video, meeting, and content sharing across a unified mobile experience enables your team to collaborate from
anywhere on any device. Our mobile and desktop applications integrate with your CRM and other systems
of record, allowing employees to have context-rich communication anytime, anywhere. X6 and X8 deliver
improved employee experience and deep customer engagement. By providing complete context and easy
access to subject matter experts, customer service and sales teams are able to increase the speed to resolution
and accelerate revenue. What sets us apart is our ability to provide real-time insights into the voice of the
customer and your business through advanced analytics including our patented speech analytics, graphical
interaction flows, granular interaction search and usage reports.

More intelligent customer interactions
+ Integrated voice, emai, webchat and social
+ Advanced speech and interaction analytics
+ Predictive outbound campaigns

+ Quality, collaborative performance mgt

Speed to resolution
+ Onexclick subject matter expert access
+ CRM integration

+ Customer engagement analytics

Integrated global engagement suite with analytics
+ Unlimited global calling across 46 countries

+ Meetings for up to 50 participants

+ interaction analytics

Efficient, intelligent engagement

+ One click from chat to voice to video
+ Cross-platform team messaging

+ Google integration

+ Mobile to desk/conference phones to desktop

"Delivering an exceptional customer experience is the difference between thriving and failing for a business like ours. 8x8's
X Series is the foundation Lenox needs, leveraging real-time customer data, an integrated set of communications tools and
providing access to the right subject matter experts to transform our employee and customer experiences.”

—Ravi Kurumety, CIO Lenox Corporation

The X8 difference

Before X8 Before X8

+ Customers had to repeat information they've already + IT spent valuable time integrating disjointed solutions for
provided and a contact center agent often responds voice, video meetings, collaboration, and contact center
with “I don't know.” only to find it nearly impossible to create a complete and

unified view of the customer journey.

With X8

+ Agents are armed with complete context on customers Withxs X
before they start a conversation and collaborate in real- + ITand their business partners are able to view the
time with peers and subject matter experts, both inside complete customer journey from initial contact to
and outside the organization. issue resolution with analytics based on a single data

set for all employee and customer interactions.

For more information, call 1.866.879.8647 or visit 8x8.com

X
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Your Business

5 Reasons Why You Should
Ditch It for the Cloud
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eBook/Magazine: Retail
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Examples Experience tour collateral

The 8x8
Experience
2018

Experience the X: Live Performance
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Enjoy the experience!
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One Cloud Solution

Phone * Meetings
Collaboration X Contact Center

Series

The experience is everything
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Your on-premise cut the cord: _7 - Multiple

move to " ' communication

PBX is strangling
the cloud system mayhem.

your business
/o

As your company changes and grows —and as your customers and
employees demand more — you'll need more from your
communications system.

Hit the wall with your hardwired PBX?

8x8 X Series offers you one system of engagement and one system
of intelligence that includes cloud phone, video, meetings,
messaging and collaboration capabilities - with deep interaction
analytics - all in one solution.

And X Series grows with you. Easily extend your investment to
continuously meet the evolving needs of your employees and
customers at a much lower cost.

Learn more about whether your business is ready for a switch:
S Reasons to Ditch Your PBX for Cloud Communications.

8x8

© 2018 8X8 Inc
User Agreement  Privacy

Thinking about making the move to the communications cloud?
You're not alone. Fortunately, 2 lot can be learned from your peers
who have made the migration.

The webinar, Why | Ditched My PBX, explains the transitions two
companies made from on-premise PBX to communications in the
cloud. You'll hear directly from the IT leaders who navigated their
organizations to cloud, avoiding the potential pitfalls and reaping
the rewards.

Moving to 8x8's cloud solutions yielded these IT pros some big wins,
including:

¢ Cost savings

« Greater IT resource efficiency and productivity
e Improved business agility

* Enhanced customer experience benefits

Watch the webinar to see how you can take your business to the cloud.

WATCH NOW

8x8

2018 8X8 Inc
User Agreement  Privacy

Too complex?

Many IT Pros are failing to realize the full potental of their
communications and collaboration systems, according to research
from Spiceworks.

The culprit: silo'd communication systems. Fragmented solutions
require more IT resource and end-user training. No integration
between voice, video, chat and team collzboration causes IT and
end user time and money.

When you're considering a unified communications and collaboration
system, think simplicity: a single solution to address all your needs.
The single cloud solution from 8x8 delivers phone, video, meetings,
messaging and collaboration - reducing cost and IT burden while
improving the employee experience.

Get the Spiceworks infograpt

DOWNLOAD NOW

hic to learn more.

8x8

© 2018 8X8 Inc
User Agreement  Privacy
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. Cloud 'Phone" ‘Chat Video
32 = This is easy

8x8

The experience is everything

LEARN MORE

Digital banners: Move to the Cloud Campaign

Cloud Phone Chat Vadeo
= Helio 8x8 /

8x8

The experience is everything

Cloud Phone' Chat Video
= All together better

8x8

WThe experience is everything

LEARN MORE

7

éloud Phone Chat Video
o

= Work 11ke never before

The experience is everythmg

LEARN MORE

Cloud Phone Chat Video
= Getting it done

‘The experience is everything

LEARN MORE




Examples Animated digital banners: Move to the Cloud Campaign

Graduating your PBX
to the cloud?

Is the cloud calling
for your PBX?

Get the best-in-class.
Cloud X Phone X Chat X Video

We hear you.
Cloud X Phone X Chat X Video

Ask about our
ShoreTel Swap-out

8x8

The experience is everything

Ask about our
ShoreTel Swap-out

8x8

The experience is everything
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Enterprise Connect Experience
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The experience is everything
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Internal Posters

engaging collaborating an open
with context on any device platiorm
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The experience is everything The experience is everything The experience is everything
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