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Logos & Messaging

The 8x8 logo is our primary brand
mark. It represents our company and
it is how our customers identify our
products and services.

The 8x8 logo should work across all
media. The style you choose will
depend on the environment in which
the logo appears.

The logo is always by itself
and never appears
with a tagline

8x8 Logo usage

Clear Space

2x

Variations

8x8

One Color

8x8

Reversed (for color backgrounds)

8x8

Black & White
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Logos & Messaging 8x8 Logo usage don’ts

Communications 8 8 Such. i
Cloud Global Cloud/Communications
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Logos & Messaging

X Series

X Series lockup

X Series

Series

Typing do

X Series

Typing don’ts

X %es x-S/Aes
X—S/ﬂes x-s74es
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Color

Primary

Neutrals

Secondary

Accent

Color specifications

Black

#121111

R18 G17 B17

C73 M67 Y66 K83
PMS neutral black c

Dark gray
#76787b

R118 G120 B123
C56 M46 Y44 K10
PMS Cool Gray 9 C

Dark Red
#9A2126

R154 G33 B38
C26 M98 Y91 K23
PMS 7628 C

Red

#E52920

R229 G41 B32
C6 M98 Y100 K1

PMS 485 C

Medium gray Light gray
#D9D9D5 #F1F3F4

R217 G217 B213 R241 G243 B244
C14 M10 Y13 KO C4 M2 Y2 KO

PMS Cool Gray 2 C PMS Cool Gray 1 C
Purple

#554B6A

R85 G75 B106
C72 M73 Y36 K20
PMS 5275 C

New teal
#00B5B5

RO G181 B181
C75 M3 Y34 KO
PMS 7466 C

Slate

#5F8AAO

R95 G138 B160
C56 M24 Y11 K34
PMS 5415 C

White

H#FFFFFF

R255 G255 B255
CO MO YO KO

Light purple
#C69BD1

R198 G155 B209
C21 M42 YO KO
PMS 2567 C
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Color

Our primary colors are black, red and
white. Our secondary colors may be
used to support our primary colors
but are used sparingly to bring a pop
of color when required.

High prominence

Color proportions

Low prominence

Primary

Neutrals

Secondary

Accents
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Typography

Roboto Slab is a contemporary serif
that helps communicate in a human,
approachable manner.

Use Roboto Slab as the lead typeface
for headlines when introducing
ourselves and when speaking to our
existing customers.

Open Sans is a clean and legible font
used for subheads and body copy.

Primary fonts

Hi, I'm Roboto Slab.
I'm used for headlines

And I'm Open Sans.
I'm used for subheads
and body copy.

8x8



Typography

Headline Roboto Slab Reg
Size: 73pt Tracking: O Leading: 80

Subhead Open Sans Reg
Size: 22pt Tracking: 0

Body copy Open sans Reg
Size: 11 pt Tracking: O Leading: 16

Font usage: print 8.5 x11

This 1s a
headline
example

And this is a subhead example.

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullam-
co laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla

8x8
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Typography Type and color

Primary white background
Black headline

Red subhead

Black body copy

This 1s an
example of
color and type

And this is a subhead example.

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullam-
co laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla

8x8

Primary black background
White headline

Red subhead

White body copy

This 1s an
example of
color and type

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullam-
co laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla

8x8



Typography

Headline Roboto Slab Reg
Size: 55 pt Tracking: 0
Leading: 64

Font usage: web Homepage hero 1400x550

Centered headlines and subheads on homepage$

f

<

\ ‘
n example-of a h‘\ﬁine

\in a homepage hero [’

And this is a example of a subhead.

Subhead Open Sans Reg
Size: 28 pt Tracking: 0

8x8



Typography

CTAs Open Sans Bold

CTAs should be uppercase and
set in Open Sans Bold.

Do not use punctuation.

If a CTA is included within a
sentence or paragraph, match
the case of that sentence.

CTAs and buttons

Solid Red

Use on a photograph or white or
black background. No drop shadow

Outline photography
to be used on photography or
on a black background

CTA

Outline black

“Why | ditched my on-premise ‘

8x8 Webinar:

Customer perspectives on,

PBX for the cloud.”

Tuesday, May 22
2pm ET/11am PT .

REGISTER

Wi, "~ \

\ 5
1S 1S @n exampLEof a In'mine
h -
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Photography

The new way of communicating

The world of business communications and
collaboration is changing. 8x8 is driving
that change and the photography we use
should reflect that. People are actively
engaging throughout the day on video and
teleconference through their phones,
tablets, computers and video conference
monitors.

Select photos that catch people in these
moments. Photos should feel candid and
real-not posed.

Overview and examples

8x8



Photography Treatment

Always use the X pattern treatment
on images with a high-profile
placement such as advertising, web
headers, email headers, ebook and
white paper covers.

Please don’t put X treatment over
faces.

This treatment can be used on the
left or the right.

Note: some images may need a
10-20% black overlay in order for
type to be legible

8x8
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Data sheet: X Series

8)(8 Series

The experience is everything

Although the majority of businesses believe customer experience is key to their success, very few have a
communications infrastructure that enables best-in-class customer interactions. Many enterprises today have
on-premise, siloed point solutions for phone, video meetings, collaboration, and contact center. 8x8 changes this
paradigm with X Series.

X Series transforms the customer experience by enabling customers and employees to interact in one system
of engagement. Enterprises can now optimize valuable moments of engagement with one set of data in one
system of intelligence. The results are faster time to resolution at a lower cost and a better experience for
customers and employees.

WAVE 1 WAVE 2 WAVE 3
On-Premise Point Cloud Products One Cloud Engagement Solution

A1 Employee and Customer Interactions

—

Collaboration One System of intelligence
Contact Center
Contact
Telephon
i Meetings
Video Conferencing B S AR

The 3rd Wave of enterprise communications brings the power we have as consumers to the business creating
one system of engagement and in turn, one system of intelligence. With a single cloud engagement solution,
you can now arm employees with the tools they need to communicate, collaborate and access the organization's
most valuable data and experts in one intelligent, easy to manage solution. One engagement platform allows
you to move at the speed of employee and customer expectations, leading to less churn and more revenue.

Xis
* An easy transition from collaboration to phone to video
Full context with every live interaction
+ Centralized team messaging with all collaboration platforms
Data analytics on every employee and customer interaction
Supervisor enablement and agent feedback
Intelligent interaction between employees and customers

For more information, call 1.866.879.8647 or visit 8x8.com

8x8 Series

It's all about the X

X is a series of plans that have increasingly powerful engagement capabilities. Each X in the series builds
on the previous plan. X2 and X4 deliver a superior employee experience. This single solution for voice, chat,
video, meeting, and content sharing across a unified mobile experience enables your team to collaborate from
anywhere on any device. Our mobile and desktop applications integrate with your CRM and other systems
of record, allowing employees to have context-rich communication anytime, anywhere. X6 and X8 deliver
improved employee experience and deep customer engagement. By providing complete context and easy
access to subject matter experts, customer service and sales teams are able to increase the speed to resolution
and accelerate revenue. What sets us apart is our ability to provide real-time insights into the voice of the
customer and your business through advanced analytics including our patented speech analytics, graphical
interaction flows, granular interaction search and usage reports.

More intelligent customer interactions
+ Integrated voice, emai, webchat and social
+ Advanced speech and interaction analytics
+ Predictive outbound campaigns

+ Quality, collaborative performance mgt

Speed to resolution
+ Onexclick subject matter expert access
+ CRM integration

+ Customer engagement analytics

Integrated global engagement suite with analytics
+ Unlimited global calling across 46 countries

+ Meetings for up to 50 participants

+ interaction analytics

Efficient, intelligent engagement

+ One click from chat to voice to video
+ Cross-platform team messaging

+ Google integration

+ Mobile to desk/conference phones to desktop

"Delivering an exceptional customer experience is the difference between thriving and failing for a business like ours. 8x8's
X Series is the foundation Lenox needs, leveraging real-time customer data, an integrated set of communications tools and
providing access to the right subject matter experts to transform our employee and customer experiences.”

—Ravi Kurumety, CIO Lenox Corporation

The X8 difference

Before X8 Before X8

+ Customers had to repeat information they've already + IT spent valuable time integrating disjointed solutions for
provided and a contact center agent often responds voice, video meetings, collaboration, and contact center
with “I don't know.” only to find it nearly impossible to create a complete and

unified view of the customer journey.

With X8

+ Agents are armed with complete context on customers Withxs X
before they start a conversation and collaborate in real- + ITand their business partners are able to view the
time with peers and subject matter experts, both inside complete customer journey from initial contact to
and outside the organization. issue resolution with analytics based on a single data

set for all employee and customer interactions.

For more information, call 1.866.879.8647 or visit 8x8.com

X



Examples

Your Business

5 Reasons Why You Should
Ditch It for the Cloud

WHITE PAPER

3. Add new communications
features your business needs
to survive and thrive.

wirmgen e olom el fornarding and
Vel ntfcaton t mable s
s chocsand ncease o

Cloud

and customers want-today and down the road.

Forexample

1 ek it e o v e 1 colabor e e

Canrly and reorey v the e, 33 minimal T sssanc, n SR, W coud sy,
Evop.

White paper: Your PBX is Killing Your Business

How Your Legacy PBX Puts Your Business At Risk
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5 Reasons to Switch from PBX to Cloud

= 1. Eliminate disjointed, inefficient
multi-vendor communications.
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‘With a cloud communications system, your business
stays connectet

8 Questions to Ask When Assessing
Cloud Communication Providers
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Examples

eBook/Magazine: Retail

&
pany

Name] Experience

[Subhead]

by Rethinking the Retail Experience

Success Stories: 5 Brands Creating Win-Wins

ot hove Fotnered Wi B 1o v e o

MarTaESs | Largest mattres el the US with 3800+ stores
FIRN | oo Do

Rethinking your retail
customer experience

Top Trends Driving the
New Retail Experience

Consumers sretjust sy, they e prsctclly experts

S

(Consumers know what they was, d contzl when they by

R+ L St

% oo s

Reports of the “end of Retail*
have been greatly exaggerated

67"

T ———

Checklist: 5 Best Practices for
Modernizing Your Retail Experience
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Ready to take the next step?

8x8



Examples NYSE signage

NYC Subway

One Cloug Solution

Phone Meetings
Collaboration X Contact Genter

Times Square

O\,\ v“qs
o ne N‘ee:ac\ cent®
Pho?™  con!

Z b

n
Collabo\auo

NYSE

One Cloud Solution

Phone X Meetings
Collaboration X Contact Center

8x8.com

|1}
NYSE

Silicon Valley
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Partner Co-brand

Logo placement: The 8x8 logo in
co-branded banners should have equal
or greater weighting to the partner
logo.

The specifics of logo placement will
vary by the banner aspect ratio.

Create a clean area adjacent to the
CTA for placement of the partner logo.

Photography: Partner banner ads do
not receive the translucent X pattern
treatment over photography.

Banner ads

Cloud Phone Chat Video
= All together better

One Cloud Solution.
Cloud X Phone X Chat X Video

Partner
X Logo

Cloud =
Phone

No X pattern
treatment over
photography

Chat

Video

= Work like
never before

8x8



Partner Co-brand

Logo placement: The 8x8 logo sits in
the header area. The partner logo is
specified for the email footer.

Photography: Partner email headers
do not receive the translucent X

pattern treatment over photography.

Email

No X pattern
treatment over
photography

Your PBX i1s

Killing Your
Business

As your company changes and grows —and as your customers
demand more —you’ll need more from your communications system.

Getting greater functionality from your hardwired PBX is a losing
proposition. And the more you invest in this system, the further
you're likely to fall behind.

The cloud solution from 8x8 delivers phone, video, meetings,
messaging and collaboration capabilities that meet the evolving
needs of your employees and with reduced plexity

and lower TCO.

To learn more about whether your business is ready for a switch,
read the white paper, 5 Reasons to Ditch Your PBX for the Cloud.

DOWNLOAD NOW

Partner logo

placement area

PARTNER NAME
Partner Address
Contact Information

User Agreement  Privacy

8x8



Partner Co-brand Landing pages

Logo placement: The 8x8 logo sits in

the top left of the header area. The

partner logo is specified for the top 8x8 Partner Logo Here
right of the header.

Partner logos should never be larger

or more prominent than the 8x8 logo. YourPBX is

Photography: Partner email headers kllh_ng your

do not receive the translucent X No X pattern business

pattern treatment over photography. treatment over 5 Reasons to Ditch PBX for the
photography

While on the surface your traditional PBX may seem quite functional,
there’s a good chance that it's a real risk to your business--and the
longer you hold onto it, the greater the potential risks and costs.

This free white paper explains the top 5 reasons why businesses are
leaving their PBXs behind and moving to the cloud.

Download the white paper to learn why businesses are switching
and the benefits they gain, such as:

Scaling communications as your business grows or changes

Enabling your mobile workforce Read the White Paper

Maintaining communications uptime during unforeseen

events and natural disasters Vol

Insights into your live customer interactions Your Name

Business email address”
As an extra bonus, this white paper also includes a checklist for Business Email
assessing cloud communications providers. —
Company*
Get started today!

Company

Title*
Title

Read White Paper

8x8



Partner Co-brand

Logo placement: The 8x8 logo sits in
the bottom footer area of the social
card. The partner logo is specified for
the bottom right.

Partner logos should never be larger

or more prominent than the 8x8 logo.

Photography: Partner social cards do
not receive the translucent X pattern
treatment over photography.

Social

No X pattern
treatment over
photography

Your PBX is
killing your
business

GET THE'WHITE PAPER
—

Partner Logo

Partner logo
placement area

8x8



Partner Co-brand

Logo placement: The 8x8 and partner
logos should be placed in the header
area of the document. The 8x8 logo to
the left of the partner logo.

Partner logos should never be larger
or more prominent than the 8x8 logo.

Additional examples

BRIDG3POINT3

The experience is everything

Although the majority of believe customer is key to their success, very few have
a communications infrastructure that enables best-in-class customer interactions. Many enterprises
today have on-premise, siloed point solutions for voice, contact center, collaboration, and conferencing.
8x8 changes this paradigm with X Series.

X Series transforms the customer experience by enabling customers and employees to interact in one system of engagement.
Enterprises can now optimize valuable moments of engagement with one set of data in one system of intelligence. The resuits
are faster time to resolution at a lower cost and a better experience for customers and employees.

Witha single, unified c lution,y the tools they need collaborate
d ligent, easy o platform
allows you to move at the speed of employee and customer expectations,leading to less churn and more revenue.

WAVE 1 ‘WAVE 2 ‘WAVE 3
All Customer & Employee Interactions
—
Contact Center

Telephony
" s

E K Lower TCO K Even Lower TCO

Video Conferencing % Productivity Increases % RevenueAcceleration

‘One System of Intelligence

One System of
Engagement

The 3rd Wave of enterprise communications brings the power we have s consumers to
the business creating one system of engagement and in turn, one system of intelligence,

Xis

« An easy transition from collaboration to phone to meeting

* Full context with every live interaction

+ Centralized team messaging with all collaboration platforms
+ Data analytics on every employee and customer interaction
* Supervisor enablement and agent feedback

* Intelligent interaction between employees and customers

For more information, call 833-240-BPT3, or visit https://www.bpt3.net/

[@9)
Alistate.

Voted #1 by
industry experts

For more information, call 1-866-835-2979 or visit 8x8.com

@
Alistate

Allstate agents trust
8x8 for business
phone service

Affordable * Reliable * Advanced

848 delivers the latest in reliable VolP technology for
all of your business phone service needs.

Get the business phone system that is 100% compliant
with Allstate requirements!

@,  Save big money
' Get voicemail, local and long-distance service.
Special low pricing for Allstate Agents.

ff, eAgentintegration
eAGEN  |ntegrated with Allstate eAgent to help you
serve your clients better and sell more.

Route calls easily

Use 8x8's Automated Attendant to route calls
professionally and rollover calls to Allstate
HQ after hours.

X



